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"Damn, those pants be pimpin'." The word pimping is believed to have orig- 
inated from the French word pimper, which means dressing elegantly. Doesn't it 
seem odd to label the prostitution profiteers with a word thats rooted in clothes? 
This physical appearance must have been eternally ubiquitous amongst Pimps, 
it certainly appears to be today. If so, why is it that Pimps dress in such a 
flashy manner? 

Simply put, the answer is attention. Flashy dress garners attention from all 
parties: competing pimps, employed prostitutes, prospective prostitutes, unco- 
operative Johns, and uninvolvcd spectators. As rapper Big Daddy Kane says, 
"pimpin' ain't easy." This, of course, is true for many reasons. One relevant 
reason is the profession revolving around perceived power and success. Thus, it 
is paramount that a Pimp give off a strong first impression. This appli(;s to more 
than just clothes, it is true for just about everything sensory. Pimps often drive 
loud or distinctly sounding cars, exercise uncommon diction, and use fragrant 
colognes. The way a Pimp distinguishes himself from others can also act as his 
brand. 

The difficult vocation of pimping is competitive and unregulated. Disputes 
and turf wars between Pimps infrequently involve authorities. It is in the best 
interest of both parties to avoid a full out war and instead choose a more peace- 
ful solution. The cost-benefit analysis of a turf war would leave at least one 
Pimp dead and the other injured financially and possibly physically. So, as- 
suming the Pimps decide to settle peacefully, a lot of weight is put on how each 
perceive the other. Fancy dress can be intimidating and a show of wealth, which 
translates to success. Any disputes that are avoided due to intimidation benefit 
both parties. If a Pimp believed his rival to be more successful than him, he 
may be more inclined to secede from the turf. To him, this turf may appear to 
be saturated with prostitutes and instead of investing time and money here he 
could move to a market with a lower cost. 

The nature of a Pimps relationship with his employees is different from most 
professions. Here, it is important that the Pimp remains distanced and well 
above his workers. The flashy dressing is an easy and obvious way to impress 
his higher status. One might suggest that in wearing such expensive clothes he 
runs the risk of making his prostitutes feel jealous and under payed. This too 
is true, but economically it is not bad to have prostitutes feeling cheated. It is 
despicable, but because of the power differential in the relationship, there is not 
much that a prostitute can do. She likely knows this, and thus her feelings of 
inferiority elevate the power of the Pimp. 

In attracting a new prostitute nothing holds more importance than exhibit- 
ing success. People considering this life style are usually poor, misguided, and 
in a fragile state of mind. A flash of wealth could give them hope of attaining 
the same. For example, let's say you are considering that $1,000 purple, velvet, 
rhinestone encrusted, eagle feathered top-hat. And suppose that your average 
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prostitute brings in $50,000 in her career. To be economically viable, the hat 
would only have to increase the probability of persuading her by 2%, this cal- 
culation excludes all other benefits and future uses of the hat. The same hat 
could be used in conversations with other potential prostitutes and with each 
one it's value increases. 

In dealings with customers and the general public it is important to appear 
elevated from the rest of society. Does a Pimp care if you don't like his clothes? 
Absolutely not. Because he does what he wants and pays no regard to peons. 
This apathy for others contributes to his powers of intimidation. If a John re- 
fuses to pay, that intimidation will come in handy. 

So, what is important to a Pimp? Setting himself above others. Specifically 
done through creating a strong brand for himself, which vicariously intimidates, 
impresses, and indicates indifference to those around him. This intimidation 
goes far in avoiding potential and settling disputes, essentially risk mitigation. 
Whereas the impressive nature helps to attract future employees. In a cost- 
benefit analysis the clothes can be justified on this alone. But in advertising his 
apathy for other he directly accomplishes his goal of magnifying self importance. 
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